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Announcement

The Louisiana Housing Finance Agency (the “Agency” or the “LHFA”) hereby gives notice that it is seeking
proposals from applicants to be placed into a pool of Market Analysts to provide individual market studies
for projects to qualify for Low-Income Housing Tax Credits (LIHTC) in the State of Louisiana. In order to
meet the objectives of LIHTC Program, Section 42(m)(1)(A)(iii) of the Internal Revenue Code of 1986, as
amended, (the “Code”), the Agency plans to enter into agreements (“Contracts”) with said Market Analysts
for the 2010 LIHTC Program Year. These Contracts will be of a series of multifamily rental market studies to
be performed for the upcoming program year.

A. Qualification Submittal Information

1. Interested parties may obtain a Request for Proposals (RFP) by submitting their Name, Title, Firm,
Street Address, City, State, Zip, Telephone Number, Fax Number, and E-mail address to LHFA at the
address below or by visiting the LHFA’s web page at www.lhfa.state.la.us

Louisiana Housing Finance Agency
2415 Quail Drive
Baton Rouge, LA 70808

Attn: Brenda Evans
Re: RFP-LIHTC Market Analyst

Voice: 225-763-8700

Fax: 225-763-3985
Website: www.lhfa.state.la.us
E-mail: bevans@Ihfa.state.la.us

2. Deadline for RECEIPT of Proposals. Proposals, in their entirety, must be received at the Agency no
later than 4:30 PM CT on Wednesday, June 9, 2010.

3. Any questions or request for clarification of this RFP should be directed in written form to Brenda
Evans, Program Administrator, by 12:00 Noon CT on Wednesday, June 2, 2010. Such questions may
be mailed to 2415 Quail Drive, Baton Rouge, Louisiana 70808 or emailed to bevans@Ihfa.state.la.us.
It is the sole responsibility of the prospective market analyst to inquire into and clarify any item of
the RFP that is not understood.

4. Proposals may not be delivered by facsimile transmission or other electronic means. Twenty-five
(25) paper copies of the Proposals shall be submitted.
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5. The Agency will not consider Proposals received after the deadline. Please be advised that
Proposals arriving by mail through delivery, including but not limited to Fed Ex, UPS, or the United
State Postal Service, after the 4:30 PM deadline will not be accepted for any reason.

6. Itis the express policy of the Agency that prospective Proposers to this RFP refrain from initiating
any direct or indirect contact or communication with Agency’s staff or members of the Agency’s
Board of Commissioners with regard to selection of the market analyst. Any violation of this policy
will be considered a basis for disqualification.

7. lItis expected that market analysts selected pursuant to this RFP will serve for a one-year term
commencing on or about July 28, 2010.

B. Submittal of Documents

Submit documents by delivering or mailing to the Agency address stated in Section | (A).

1. Proposers assume the risk of the method of dispatch chosen.

2. Each delivered Proposal and accompanying documents shall be submitted in a sealed envelope. The
outside of the envelope shall be marked and identified as follows:

Attn: Brenda Evans

Re: RFP-LIHTC Market Analyst

Proposals Enclosed

Proposer/ Company Name and Return Address

3. The Agency will not be responsible for any expenses incurred in responding to this proposal request.
All costs incurred in the preparation, transmittal, or presentation of any proposal or material
submitted will be borne solely by the Proposer.

C. Qualification Requirements

The Proposer shall respond to all requirements in accordance with the terms and conditions,
description, information, instructions and all sections and schedules:

1. Agree with the terms and conditions of this RFP;

2. Comply with the requirements of and submit information and documentation (including executed
forms), as required by this RFP.

3. Provide documentation of Proposer’s qualifications.
4. Properly execute the proposal.

5. Possess knowledge of, and comply with, applicable local, state, and federal laws, regulations, codes,
permits and ordinances.
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6. Meet and comply with all other requirements specified in this RFP.
7. Comply with all requirements as finalized in the Agency’s Final QAP which is scheduled to be
approved by its Board of Commissioners at its Meeting scheduled on or about July 14, 2010.

D. Option to Reject Any and All Proposals

The Agency reserves the right to reject incomplete proposal packages. At its sole discretion, the Agency
reserves the right to contact participants and ask them for required or additional information omitted
from the proposal package. The Agency may contact participants by telephone or by facsimile during its
review of a proposal package in order to clarify submitted information. The Agency reserves the right to
reject all proposals and/or any part thereof, waive any minor irregularity in the proposal, and accept the
proposal(s) that are in the best interest of the State of Louisiana. The Agency reserves the right to reject
any proposal from a proposer based upon prior experience or credentials. The Agency reserves the right
to assign additional studies to an analyst based upon prior experience or credentials.

The Agency will make its selection of the number of projects assigned to the selected analysts based
upon but not limited to: 1) Stated capacity, 2) number of preliminary applications submitted, 3) areas of
the state in which the Proposer has experience conducting market analyses, 4) conflicts of interest and
5) the Agency’s evaluation of the analyst’s capacity based on prior studies submitted.

Furthermore, the Agency reserves the right to cancel this announcement.
Purpose

The overall purpose of the LIHTC market study is to provide a detailed assessment of the feasibility of a
proposed project in a specific market area. Any study submitted to the Agency must meet all of the
requirements of the attached Market Study Requirements from the upcoming 2010 Qualified Allocation
Plan. This Request for Proposals is intended to qualify and approve market analysts to perform individual
and possibly comprehensive evaluation of all market studies submitted during the 2010 LIHTC program
year. These evaluations will be utilized in making the final award decisions by the Agency.

Market analysts will have approximately six (6) weeks to complete all assigned market studies. A copy of
the Timeline of 2010 LIHTC Credit Reservations for Competitive Applications is attached to this RFP.
Typically, the Agency receives applications from projects which range from 24-120 units in size with a
regulated number of units reserved for accessibility by the disabled. The mix of applications usually
includes new construction, scattered site, rehabilitation, or acquisition/ rehabilitation and will be located in
rural and urban areas throughout the state.

Proposal Guidelines

A format for the Proposer’s response to this Request for Proposals is indicated below. These guidelines are
intended to facilitate the review and evaluation of the Proposer’s responses. Proposals are to be limited to
a total of twenty (20) pages, not including a cover letter; the proposal at the minimum shall include the
information requested in Exhibit A. Font size should be no less than 12 pts. Proposals will be graded on
each category set forth in the guidelines. Please provide twenty-five (25) copies of the proposal.
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A.

Qualifications- Mandatory

Proposers must have the following in able to be eligible to participate:

B.

a) No less than three (3) years experience as the primary author of market studies for LIHTC rental
housing projects.

b) Demonstrate experience in the area of LIHTC market research in the State of Louisiana. In
connection with analysts that have submitted market studies to LHFA in a prior funding round,
please note that prior market studies will be compared to current actual performance.
Inaccurate prior studies will be heavily weighted in scoring and in the decision to assign new
market studies.

c) The primary business operation of the company must be dedicated to market study preparation
and not other business related interests such as appraisal, survey, financial, etc. services.

d) Staff capacity to complete a minimum of 10 market studies within the allotted time frame.

Proposal Package

Analysts interested in participating must provide the information requested in Exhibit A in the order

shown and numbered as follows:

1. A cover letter with the name, mailing address, email address, telephone number and facsimile
number of the individual with whom the Agency may communicate;

2. Proposals must respond, in sequence, to the questions included as Exhibit A. Each question should
be answered or a statement must explain why no response is given; responses to each question
must begin with the restating of the question as the heading.

3. Asample market study for a proposed housing tax credit development in Louisiana.

Evaluation Procedures

All proposals will be reviewed and ranked by: Two members of LIHTC staff; two members of the
Compliance staff and one member of Audit staff or other applicable staff for a total count of five
members.  Each will be scored using the evaluation criteria and weighting factors in Exhibit B. The
Staff will reach a consensus and forward recommendations, together with a complete tabulation of
numerical scoring results, to the Multi-Family Committee for its consideration. Announcement of the
decisions will be made at the regularly scheduled July Board Meeting. The Agency may, but is not
required to, request one or more Proposers to make oral presentations to the Agency at that meeting.
The Agency making its selection is not obligated to select Proposer based upon the point scores.

All RFP submissions will be reviewed to determine if they meet the mandatory proposal requirements.
Those RFP submissions not meeting the mandatory requirements will be deemed “non-responsive”.

The “responsive” RFP submittals will be evaluated and ranked.

The Agency reserves the right to not make a selection of “responsive” proposals should it believe that
Proposers to the RFP will be incapable of delivering the necessary level of services within an acceptable
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price range and/or time frame. The Agency also reserves the right to reject any and all proposals
submitted in response to the RFP and to enter into negotiations with the Proposers to the RFP as may
be necessary or appropriate to refine the scope of services, fee arrangements, or any other aspect of
the services to be provided hereunder. The Agency reserves the right to negotiate any line item on the
proposal.

The Agency will produce public records within the restraints of LA. R. S. Title 44.

If it becomes necessary to revise any part of the Request for Qualification or otherwise provide
additional information, an addendum may be used by LHFA. The Addendum will be mailed to all
Proposers that received written copies of the original Request for Proposals and posted to the Agency’s
website at www.lhfa.state.la.us.

LHFA is committed to equal opportunity and nondiscrimination in all employment practices. In
connection with the performance of any work under this Request for Qualification, the Proposer agrees
not to discriminate against any employee or applicant for employment because of age, race, religion,
creed, color, disability, marital status, sex, national origin, ancestry, sexual orientation, reserve status,
or any other characteristic protected by local, state, or federal ordinance, law or regulation. In
connection with the performance of any work under this Request for Proposal, the Proposer agrees to
take affirmative action to ensure equal employment opportunities.
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Draft 2010 Qualified Allocation Plan- Market Study Requirements
(Please note this may be amended subject to the Final Qualified Allocation Plan adopted)

Market analysts contracted by the Agency to perform market studies on rental housing tax credit developments must
be experienced independent third parties with strong knowledge of Louisiana affordable housing markets. Analysts
cannot be members of the development team, nor have performed a market study for a project that will submit an
application in the 2010 Funding Round, nor have a financial interest in the development.

Market studies ordered by the LHFA should evidence the housing needs of targeted households, large families, tenants
with children, special needs households (if project serves special needs households) in the market area and the unmet
needs of such individuals and families following the construction and/or development of the project.

Market study analysts may be required to state if the project merits special consideration for additional points under
specific selection criteria for superior design and quality and/or superior site. All of the necessary components outlined
in the upcoming 2010 QAP are required for each market study completed. In addition, the following five (5) criteria are
currently threshold requirements for inclusion in all market studies:

i The project’s capture rate,
ii. The project’s absorption rate,
iii. The vacancy rate at comparable properties (what qualifies as a comparable will vary based on
the circumstances), and

iv. The project’s effect on existing or awarded properties with 9% tax credits or Agency loans.
V. The project’s ability to meet housing demand established in LHFA’s housing needs
assessment

Content of Market Study

In addition to threshold requirements, the Market Study must provide information under noted boldfaced captions
with tabs and an index to locate the following within the Market Study:

1. Executive Summary: A statement summarizing the findings of the market study.

2. Credentials: Statement of experience and competence of the market analyst.

3. Independence and No Identity of Interest: A certification that the market analyst is independent and has
no identity of interest with the developer of the proposed or existing project and that the market analyst
was retained to perform the market study without conditions, including compensation based upon finding
market need.

4. Property Site: A description of the proposed property site along with a map site identifying area of the
Project. Color photographs of the site and neighborhood, a map clearly identifying the location of the
project and the closest transportation linkages, shopping, schools, medical services, public transportation,
places of worship and other services such as libraries, community centers, banks, etc.
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10.

11.

Demographic Analysis: Analysis of the Income Qualified Renter Demand in the market area.

Market Area: Geographic definition and analysis of the primary and secondary market area which Project
serves including a discussion of the local/community perspective of rental housing market and housing
alternatives

Operations and Development Comparisons: A description of comparable developments in the market area
served by Project, including the following information or analysis, labeled accordingly:

a. Subsidy whether or not each comparable development is subsidized.

b. Rent Levels and Vacancy: a description of rent levels and vacancy rates of comparable properties,
including subsidized and non-subsidized developments in market area served by Project.

c. Operating Comparisons: analysis of operating expenses using data from comparable properties in
the market area served by Project, if available, or, if not available, using IREM of ULI data.

d. Project Operating Statement: projected operating funds and expenses of the subject Project.

Public Housing: a summary of (i) the number and quality of units in developments owned by the

local public housing authority and a statement concerning vacancy rates and waiting lists and (ii)

the number of vouchers administered by the local public housing authority and the estimate of the

households on the waiting list for vouchers.

f. Absorption Analysis: expected market absorption of the proposed rental housing units in the
subject Project each month following certificate of occupancy.

g. Market Impact Statement: A description of the impact of the proposed housing units in the market
area, including the impact of the proposed housing units on tax credit and other existing affordable
rental housing in market areas.

@

Federal Housing Agency Coordination: The Independent Qualified Housing Consultant must identify all

multifamily housing developments in the primary market area of the proposed project, which are financed
by HUD, RD and the Agency. The consultant must provide a table evidencing the following information for
each such project:

Name of Project

Number of Units in Project

Type of Federal loan or credit enhancement, e.g., 515 loan, 202, 221(d)(4), etc.
Average vacancy rate in comparable projects in prior twelve-month period.

o0 oo

Pipeline Analysis: Certification of the number of building and demolition permits (or its equivalent) for

multifamily housing units issued over the preceding 24 months by the local jurisdiction within which the
project is located and that any planned or construction in progress will not adversely affect the market's
absorption of the units in the project.

Certification of Demand: A Certification of Demand for New Units and Conversion executed by the

Qualified Housing Consultant.

Statement of Housing Needs of Low-Income Individuals and Large Families: A statement of housing needs
of Large Families and tenant populations with children in the primary market area and the extent there will
be unmet needs for such individuals and families following construction/rehab of the Project.
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12.

13.

14.

15.

16.

Location Characteristics: Part Il of the Selection Criteria contains a number of positive points and negative
points relating to the location of a Project. Each Market Study must include a separate section that
evidences whether the Project satisfies the positive points listed or incurs the negative points listed.

Appraisals: An Appraisal must be submitted establishing the fair market value of any existing property
when the purchase price of such property exceeds $500,000 and the Acquisition Costs are included in
Eligible Basis.

Sources for Data: Market analysts must clearly define all sources for data.
Superior Design and Quality and or Superior Site: Analyst to specifically state if the project qualifies for

consideration under (a) Superior Design and Quality and/or (b) Superior Site.
Information contained in the report must adhere to standard FHA/HUD Guidelines on Market Studies.

Intentionally left blank
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EXHIBIT A

Louisiana Housing Finance Agency

Request for Proposal Checklist

The listing below is intended to facilitate the review and evaluation of the applicant responses. Proposals are to be

limited to a total of twenty (20) pages, not including a cover letter; the proposal at the minimum shall include the

information below. Proposals will be graded on each category set forth in Exhibit B. Please provide twenty-five (25)
copies of the proposal.

1.

A cover letter with the name, mailing address, email address, telephone number and facsimile number of the
individual with whom the Agency may communicate; Resume of Principal(s) and key staff that will be completing
the work under the Contract; Detailed discussion of the Applicant’s staffing and other elements of its capacity
relevant to completing multiple market studies in the timeline specified;

Listing of all LIHTC market study research completed for properties in Louisiana since 2007 and information
concerning their current status including lease up rates and occupancy status. In accordance with Part I, Section A
“Qualifications-Mandatory,” Subsection b, specifically indicate those market studies/projects that were submitted
to the Agency during its 2009 Funding Cycle;

Listing of all LIHTC market study research completed for properties outside of Louisiana since 2007 and information
concerning their current status including lease up rates and occupancy status;

Work plan identifying steps and time frames for all of the tasks needed to complete individual LIHTC market
studies;

At least two (2) letters of reference from clients requiring similar work in the past three (3) years;

A sample market study produced for a similar assignment with the past year. Property, client name and any other
proprietary information may be deleted or blacked out;

Certification that the Market Analyst will disclose all relationships, either prior or present, with the applicants for
any proposals to which the Market Analyst may be assigned, and that failure to fully disclose the nature of the
relationship may jeopardize the assignment, payment for the assignment and ability to participate in similar
assignments with the Agency in the future;

Certification that any market study submitted through a Contract will become the property of the Agency;

Either a certification letter from NCAHMA stating that the market study firm and its Principal(s) are NCAHMA
members in good standing; or proof of higher designation;

10. Provide proposed fee structure for individual market studies and comprehensive study for region; and

11. Identify regions that the market study firm has conducted research previously and other areas of familiarity.
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EXHIBIT B

PROPOSAL EVALUATION CRITERIA*

Question Points
1. Staffing [20]
2. Firmis experienced in completing market studies in Louisiana [40]
3. Firm is experienced in completing market studies outside of Louisiana [20]
4. Work plan needed to complete individual market studies within timeline [20]
5. Satisfactory letters of reference [10]
6. Sample market study in compliance with QAP standards [30]
7. Fee structure [25]
Total [165]

! In case of a tie, the Agency may add additional factors by which it may judge candidates.
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